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The trendiness of yogu is “a little scary,” admils instruetor Lisa Goveia, “On the sur-
fuce it appears to be all about selling produets and making money.”

Formfollows fashion

YOGgA
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On a higher level, Yoga Jowrnal, a hum-
ble newsletter launched 30 years ago to
knit together the small yoga community
in California (the initial issue was only
H00 copies), is today the fastest-growing
magazine in North America, with more
than a million readers, and boasting such
high-end advertisers as Nissan and GE,

For better or worse, the Yoga Show, the

first event of its kind in the world, con-
firms the arrival of yoga in mass eulture.

“Timing is everything,” Shauna Levy,
the show’s founder and director, says.
“Yoga has been all over the entertain-
ment magazines for a little while now, 1
remember reading about Madonna and
Sting and their yoga routines. The hest-
seller lists have been lined with books
about yoga. Even in music, recordings
like the Buddha Byr series, which are
about connecting with Eastern spiritual-
ity, have become all the rage”

Of course, it doesn't hurt that her father,
Steven Levy, who began practising yoga a
few years ago and believes it has changed
his life, is the reigning guru of consumer
shows in Canada. One of his creations,
the groundbreaking One of a Kind Craft
Show, is celebrating its 30th annive rSAry
this year and has spawned similar shows
in Montreal and Chicago,

Levy borrowed her father’s concept and
applied it yoga, which she believes is at
the tipping point of today’s trends. Tim-
ing may indeed be everything. And if, to
the purists, it appears like opportunism,
Levy makes no apologies for her enthusi-
asm in marketing yoga to a broader group
of people. “It’s all about healthy living,"
she says. “People are ata point where they
wint more balance in their lives, and I'm
happy to offer them some of the many
choices available today under one roof”

Her opinion is shared by other yoga
devotees. Cynthia Funk, who with her
sister operates the popular Yoga Sanctu-
ary studios on the Danforth and on Col-
lege Street, and will be well-represented
at the Yoga Show, sees both the positive
and eynieal aspects of a consumer show
based on a discipline that has tradition-
ally renouneed mass consumption.

“Yes, yogu has become fushionable” she
says. "But if becoming fashionable
means more people will gain knowledge
about it, I'm all for it

When Funk opened the Yoga Sanctuary
seven veirs ago, there were fow studios
in the eity. Today, there are approximate-
ly 90 busy independent studios, not in-
cluding the hundreds of gyms and health
elubs that offeryoga elasses.

“I'll be the first to say one of the main
reasons more people have found their
way to yoga has little to do with spiritu-
alism,” Funk says, “and everything to do
with the fact it is an execllent physical
workout, But unlike the other trends in
workouts — the abs classes, the boxing
craze, Buns of Steel, Tae Bo — 1 think
yoga has staying power because it is in-
finitely more fascinating. It's hard to get
bored; there are literally thousands of
positions and new levels to aspirve to,
Plus, at its core it has a spiritual compo-
nent that no other form of exercise ean
equal. Fashionable or not, yoga works”

Lisa Goveia, another independent yo-
ga-studio owner, knows first-hand abou|
fashion, having spent more than a
decade as a model in Enrope and New
York. She began practising voga as a

means of dealing with the stress of the
fashion industry. Four years ago, she de-
cided to change divection in her life and
invested $10,000 in 500 hours of strenu-
ois classes to become a certified Bikmm
yogs instructor in California, (Bikeam is
a form of yoga practised in a sweltering
room.) Two vears later, haek home in
Toranto, she took out a bank loan and
transformed a dilapidated garage on
Queen Street East into a spacious, beau-
tiful studio that has become a popular
destination for Beaches residents.

“It’s a little seary when you see everyone
capitalizing on the popularity of yoga,”
Goveia says. “The tapes, the videos, the

aceessories — on the surface it appears to
be all about selling products and malking
maney.”

The redeeming element for heris that th
essence of yoga cannot be compromised
"It offers balanee, elarity and relaxation
despite anvthing else. They can try to sel
vou whatever else they want, In the end
yogi is a moving meditation that may b
the best preventive health care there is.”
B'The Yoga Show is on today from 7 a.m.
o 5:30 p.m. and tomorrow from 7 a.m.
to 5 pom. For more information, visit
theyopashow.com,
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